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Fairleigh Dickinson University

School of Administrative Sciences

Course Syllabus

MADS 6645
Marketing Social Change

Course Itinerary and Technological Protocols:  to distributed in Course Documents
Description:


From the catalog:  “Fundamental marketing concepts are applied to health and human services issues as a means to bring about social change.  Attention is given to understanding the needs, wants and perception of the consumer in developing a social marketing plan, implementing it and evaluating its impact.” 


We will do this by means of completing various protocols indicated in the Course Itinerary document.

The instructor recognizes that there may be some course participants who are not familiar with the demands and technical requirements of online instruction.  We will be patient, supportive, and informative about this.
Grading Schema:


Mid-term examination, 25% of course grade


Final examination, 25% of course grade


The mid-term and final exams are brief narrative in nature.  Exam questions will be derived from specific questions and topics developed in the course and will be specifically reviewed as such periodically.  Participants will have choices regarding questions.   In other words, there will be no surprises.


Application of course content project – 50% of course grade (details at the end of this syllabus).  This also includes a brief presentation/overview of your paper, to be shared with the group.
Instructor assessment of appropriate class participation –  Online instruction and learning require informed discussion.  There are no points awarded for class participation.  Participation is required in this venue.  Participation is graded pass/fail and is subjectively assessed by the instructor, albeit with early and repeat notification to a respective student, along with instructional comments.  Obviously, no failing grades are anticipated with regard to participation, however this is noted herein in an effort to be informative and fair.  A failing grade may relate to insufficient (qualitative and quantitative) comments and will result in a one full grade reduction in the course.  Grossly negligent participation will result in a two grade reduction in the course grade.  Again, if sufficient comments are noticed with regard to a respective student, the instructor will contact that person as early as possible; no surprises.  Again, this is not anticipated in this course. 

Text:


Andreasen, A.R. (1995).  Marketing social change.  San Francisco:  Jossey-Bass.  ISBN# 0-7879-0137-7.


Important Note:  In the instructor’s view, this text is written from a somewhat pseudo-liberal, customer change as contrasted with system change, ideological philosophy.  Participants in this course are not required to accept this philosophy and may use their own ideology as a framework that guides the steps of this methodology.  Nevertheless, it is the methodology that is important and which forms the basis for instruction, learning, and demonstration of learning.  It is the instructor’s job to assure this non-ideological framework.  Do not interpret this as the instructor agreeing or disagreeing with the author’s ideological premises; the instructor’s values are irrelevant in this course.


Also note:  Instructional Comments (often referred to by others as “lecture notes”) by the instructor, particularly concerning the nature of social problems, will enhance the text and provide a conceptual framework for comprehending the text.    

Course Pre-requisite/Entrance Competencies:


No formal course pre-requisites.  It is expected that class participants have basic familiarity with social problems in The United States and public policies and programs that attempt to address these problems.
Overall Purpose of Course:


For participants to further know, understand, and be able to apply marketing strategies pertinent to the analysis, planning, implementation, and evaluation of public and not-for-profit organizations whose purpose is to improve personal and social welfare, broadly defined.

Exit Competencies (course objectives, learning outcomes):


By the end of this course, and using professional nomenclature and concepts,


participants will further comprehend, and thus be able to:  

define and explicate marketing as a philosophy and strategy for enabling individual and social change;  compare marketing with other approaches, to include specifics of the methodology pertinent to identifying, reaching, attracting, serving clients, as well as evaluating these strategies;

articulate the dimensions of a current social problem and current societal response to that problem;

articulate, and present a plan for implementing and evaluating, an approach to using marketing as a strategy for individual and social change with regard to some social problem of choice.

These course objectives form the basis for learning outcomes that will be assessed using a mid-term and final examination, class discussions, student presentation, and application paper.

Course Outline:  see Course Itinerary document
Application of Course Content Paper:

Protocol and cosmetic:

Approximately four pages, double-spaced, normal font;

Cover page indicating student’s name, address, title of paper, name of instructor and course name and number;

Written using sub-headings for the various sub-topics, all new paragraphs indented, no additional spaces in between paragraphs;

Have references cited to at least three sources.  These are to be governmental (facts, not propaganda), professional, and/or scholarly publications and, as a general rule, should be less than five years old.  The text should be cited at least once in the paper, however does not count toward the requisite minimum number of citations.  Citations should appear in the body of the paper and in a Works Cited or References page at the end of the paper.  The School of Administrative Sciences uses the citation style promulgated by the American Psychological Association (APA).  We will go over this and the instructor is not rigid with regard to students who have little or no experience with this.  In other words, we have to try to do this “right”.  Participants should give serious thought to purchasing the APA Manual for Writers, approximately $30.paperback for use in all MAS courses.                                                                                                    Use the Internet only to access appropriate source material.  There is a great deal of misinformation, propaganda, and scary stuff on the Internet; masking as “facts”.  Use the FDU library, physically or electronically.  Scholarly sources are on the web site under Periodicals. 

Content of Paper:



Introductory abstract

Presentation of a social problem or issue (it is in this and the following section for which citations need to be reported).  Do not use an amateurish source such as a dictionary or general usage encyclopedia:




Identify




Define




Incidence and prevalence



Consequences of problem/issue on the effected individual and on 



the larger society

Current policy/program response to this social problem/issue.  That is, identify and discuss where and how the problem/issue is currently addressed, typically by government or not-for-profit organizations, and at times, by the private sector.

Presentation of a marketing approach (assuming that current policy does not use this, or uses it insufficiently).  Using Andreasen’s methodology, discuss how a marketing approach might be used to enhance efficacy in resolving/preventing the individual/social problem/issue you have selected.  To include, plus anything else you think pertinent as derived from Andreasen:


Putting the customer first


Targeting and listening to customers
Bringing the customer to the door for service


Influencing a change in behavior


Evaluation of these efforts

Final Comment:


It is a privilege to serve as instructor for this course.  The “bark” of this syllabus is much worse than the “bite” of the course.
Suggested Reference Overview For This Course

Policy Analysis/Methodology Books:  (Please note that these are but a few of the wide array of materials available.  These are in relatively wide circulation).  


Anderson, L.P., Sundet, P.A, & Harrington, I. (2000).  The social welfare system in the United States.  Boston:  Allyn and Bacon.


Day, P.J. (2000).  A new history of social welfare (3rd ed.).  Boston:  Allyn and Bacon.


DiNitto, D.M. (2000).  Social welfare:  politics and public policy.  Boston:  Allyn and Bacon.


Dolgoff, R. & Feldstein, D. (2000).  Understanding social welfare.  Boston:  Allyn and Bacon.


Dye, T.R. (2002).  Understanding public policy (10th ed.).  Englewood Cliffs, NJ:  Prentice Hall.


Dye, T.R. (1990).  American federalism:  Competition among governments.  Lexington, MA:  Lexington Press.


Ginsberg, L. (1998).  Conservative social welfare policy:  A description and analysis.  Chicago:  Nelson-Hall.


Jansson, B.S. (1999).  Becoming an effective policy advocate:  From policy practice to social justice.  Pacific Grove, CA:  Brooks/Cole.


Piven, F.F. & Cloward, R.A. (1971).  Regulating the poor.  New York:  Pantheon.


Popple, P.R. & Leighninger, L. (2002).  Social work, social welfare, and American society.  Boston:  Allyn and Bacon.


Stein, T.J. (2001).  Social policy making by the branches of government and the public at large.  New York:  Columbia University Press.

Refereed Journals:


There has been a proliferation of specialty journals published over the past decade; what follows is a relatively small sample.  This list is provided in an effort to help participants become more familiar with sources of professional/scholarly literature, also often referred to as periodicals.   

A small sample of journals that have historically provided information pertinent to this course include, but are not limited to:



Affilia



American Journal of Orthopsychiatry



Child Welfare



Families in Society



The Gerontologist



Health and Social Work



Journal of Comparative Administration



Journal of Community Health



Journal of Health and Social Behavior



Journal of Health Care Finance



Journal of Policy Analysis and Management



Journal of Marriage and the Family



Journal of Social Service Research



Policy Studies Review



Public Administration Review



Public Interest



The Public Manager



Public Welfare



Social Forces



Social Policy



Social Problems



Social Work



Social Work in Health Care



Sociological Perspectives



State Government News

Feel free to inquire about possible sources of information and scholarship pertinent to your topic. 
